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MAGAU XXE€HU Yy4eHM B OOAACTTA HA MPUPOAHUTE HAYKM OT UAAA BbArapus umar
Bb3MOXHOCTTA AO KAHAMAATCTBAT 30 HAUMOHAAHMTE OTAMYMA NO TFAOGAAHATA
nporpama ,.3a XeHuTe B HaykaTa“. KaHAMAATypuTE 3a KOHKYpPCA MOraTt Aa 6baaT
NoAABAHU A0 31 MmapT 2025 r., KOTO U TA3M FTOAMHA LWLE GBAAT NPUCHAEHU TPU OTAUYUUSA
Ha cTouHocT 5000 eBpO BCAKO.

OCHOBHUTE KPUTEPUU, HA KOUTO TPAOBA AQ OTFOBAPAT AGMMUTE Y4EHU, 30 Ad
KAHAMAQTCTBAT NO nporpamara 3a 2025 r., e e Aa 6bAAT HA BL3PACT A0 35 roAMHM, AQ
CO AOKTOPQAHTM MAM BEYE AQ CA 3ALLMTMAM AOKTOPCKA CTEMEH U AQ CE€ 3AQHMMABAT C
M3CAEABOHUS B CAOEPATA HA MPUPOAHUTE HOYKM.

LLleATa HO NporpamaTa € AQ OTAMYM HAYYHMSA MOTEHULMAA HO MAQAMTE XXEHU YyHEHU B
BbArapms, AQ M CTUMYAMPA M MOOLLUPU AQ MPOABAXKOBAT AQ CE 30HUMMOBAT C
HOYYHOMU3CAEAOBATEACKO AEMHOCT B CTPpaAHATA Hu. MoaApobHa wuHdopmauus 3a
NPOrpamaTd, BKAIOYUTEAHO U POPMYASPBT 30 KAHAMAAQTCTBAHE, CA AOCTbMHM HA
www.zajenitevnaukata.bg.

HALMOHOAHATA MPOrPAMA € HYACT OT TAOBaAHaTa nporpama Ha L'Oréal m FOHECKO ,,3a
>KEHUTE B HOYKATA" M MMA 30 LLEA AQ MOANOMOTHE OOELLABALLM MACAM XXEHM YYEHM B
TAXHOTO HAY4YHO pa3suTHe. [oseye oT 4400 xxeHn B HOA 110 AbpPXXABM CA BUAM HArPAAEHMU
AOCEra B POMKUTE HO UMHULMATMBATA. B BbArapums KOHKypcCbhT ctaptmipa npes 2010 1. B
NapTHLOPCTBO  Mexay Codoumckn yHusepcutetr ,CB. KaumeHT Oxpuacku”,
HaunoHaAaHaTa komucus 3a KOHECKO B BbbArapus u L'Oréal BbArapusi, KATO KbM
MOMeEHTA 39 6bArapku ca 6MAM OTAMYEHMU C OOLL, HarpaAeH cooHA oT 195 000 eBpo.

KaHAMAQTYpUTE CE OLEHSBAT OT EKCMEPTHO XYPW, KOETO CE CbCTOM OT BOAELLM
CNELMAAMCTM B CCPEPATA HA MPUPOAHUTE HAYKM U MPEACTABUTEAM HA MAPRTHBOPUTE B
npoekTa. HOBUTE HOCUTEAKM HAO OTAMYMATA OT METHOAECETOTO M3AAHME HA MPOrPAMATA
LLe 6bAAT OOIBEHU HO OPULIMAAHA LLEPEMOHMS, KOITO LLLE CE CbCTOM MPE3 ECEHTA HA
2025 r. B Codoms.

O6w,a nHcpopmaums 3a ,,3d XXeHuTe B Haykata”

MHUUMATMBATA ,,30 XXeHuTe B Haykata" Ha L'Oréal m IOHECKO craptmipa npes3 1998 r. Tosa e
YHUKOAHQO MPOrPAMA, Cb3AQAEHA AQ OTAMHYOBA M HACBLPYABA TAAQHTA HA XXEHUTE Y4EHM MO LJA
CBST, KOMUTO Ype3 paboTata CU ACMPUHACAT 30 PA3BUTMETO M MPOrPEeca HA HAyKaTd. Beye B
NPOAbAXEHME HA 26 ToAMHM L'Oréal u KOHECKO yCHAEHO MOAKPENST YTBbPAEHU XEHU YHEHMU, HO
M HACBPYABAT MOBEYE MACAM AOMM AQ M3BEPAT MbTA HA HAYYHATA KAPMEPQA, KATO MM OKA3BAT
MOMOLLL B M3CAEAOBATEACKUTE MM MPOEKTU U MM OTAGBAT 3ACAY>KEHO MPU3HAHUE 3A OTAMYHUTE
MM MOCTUXKEHMS B OBAACT, B KOATO XXEHMUTE CA CAADO NPEACTABEHM.

www.zajenitevnaukata.bg


http://www.zajenitevnaukata.bg/
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OT OCHOBOBAHETO CU AO AHEC ,,30 XXEHUTE B HOYKATA" € OTAMYMAC HOA 4400 XXEHM Y4EHU B MOBEYE
oT 110 AbpP>XaBU. AHEC TAOBAAHATA NPOTPAMA CE CbCTOM OT TAOBAAHM HArPAAM ,,3Q XXEHMUTE B
HaykaTa", HOUWMOHAOAHM U PETMOHAAHM OTAMYMA. ToBEYE MHADOPMALMA MOXE AQ OTKPUETE TyK:
www.forwomeninscience.com
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HaumoHaAHaTa nporpama ,,.3a XeHuTte B HaykaTa“ B bBbAarapus

MporpamaTa ,,3a xXeHute B HaykaTta" ctaptmpa B bbarapusg npes 2010 r. B NAPTHbOPCTBO MEXAY
Codommckn yHusepcutet ,,CB. KammeHT Oxpuackm®, HaumoHaaHa komucusa 3a KOHECKO -
Bbarapwms n L'Oréal Bbarapus. OTAMYMATA CA NPEAHA3HOYEHM 30 MAQAM XKEHU YHEHM U UMAT 30 LLEA
AQ TW MOAKPENAT B KAKOYOB MOMEHT OT TAXHATA KApmepd. BCaka roaAmHa mporpamarta ,,3a XXeHuTe
B HOYKATO" HAMPOXKAQBO TPU XEHM Y4EHU B CAEPATA HA eCTecTBeHMTE HaykKm ¢ no 5000 eBpo
BCAKA. KbM MOMEHTA MO MPOrpamaTa Ca OTAM4EHM 39 BEAMKOAEMHM AOMM C OBLLL HATPOAEH
PoHA o1 195 000 eBpo. HYpes Mporpamdara MAAAMUTE XXEHWM YYEHM, KOUTO Ce& CMATAT 3d
»OTKPUBATEAUTE HA YTPELUHMA A€H", MOAYYABAT CPEACTBA, 30 AQ PEAAMIMPAT CBOUTE HAYYHM
MAEWN M AMOULMKM AQ MPOMEHST CBETA.

Harpaau ,3a XxeHuTe B HaykaTa*

Bcaka roamHa ot 1998 r. Hacam Harpaamte ot 100 000 eBpo BCIKA CE MPUCHKAAT HO 5 TAAQHTAMBM
M OMUTHU XKEHM YYEHU 3Q TEXHUTE CBETOBHO 3HAYUMM OTKPUTMA B ODAACTTA HO €CTECTBEHMUTE
HOYKM. BAECTALLMTE M AHIFAKMPAHW B HAM-KOHKYPEHTHUTE HAYYHOU3CAEAOBATEACKM Cdpepm
AQypedatm Ca €AHOBPEMEHHO MPUMEP 30 MOAPOXKAHME 30 ObAELLMTE MOKOAEHMS U XKMBO
AOKQ3QTEACTBO 30 BMEYATAABALLIMA MPUHOC, KOUTO >XEHUTE MMAT 30 HaykaTta. Bcgka ot
HOCUTEAKMTE HA Harpaad ,3a XeHute B Haykata' Ha L'Oréal-tOHECKO 6Aectn HO HAYYHATC
CLLEHO CbC CBOMUTE OPUNMHOAHM HAYYHU MAEN M PA3ZDUMPAHMUA, C KOUTO HEM3MEHHO AOMPUHACH 3Q
PA3BUTMETO HA HAYKATA. AHEC 7 OT BCHMYKM HArPAAEHU AOMM B CBETA B PAMKMTE HO TAOBAAHATC
NPOrpaMa Bede ca crneveaman HobeAoBa HArpPaAad 30 Hayka! TOBA € U3KAIOYUTEAHO NOCTHMXKEHMS
30 MPOrPAMATA MPEABMA TOBA, Y& eaBa 33.3%* OT y4eHuTe B CBETA CA XEHWU M CAMO 4% OT
HobeAoBUTE HOrPAAM 30 HAYKA CA MPUCHKACHM HO ACMMU.

*HayyeH penopt Ha UNESCO c¢ nporHo3sa 3a 2030 .

30 AOMBAHUTEAHQ MHGPOPMALIMSA, MOAS, CBbPXXETE ce ¢ M3 Communications Group, Inc., Tea. +359/ 888
163 695, press@m3bg.com.
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